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Not to knock on web designers, but 

in today’s business world, building a website goes far 

beyond creating something visually appealing. While 

an attractive design is essential for grabbing attention, 

a website’s success hinges on how well it integrates 

strategy, content, SEO, and functionality — not just 

aesthetics. After all, a pretty website that doesn’t 

deliver results isn’t doing your business any favors.

There’s no question many web designers understand 

how to create strategic designs, but there are still 

business owners who approach their websites with a 

“make it look nice” mindset. Unfortunately, this can 

lead to missed opportunities if you’re not considering 

essential factors like user experience, SEO, and how 

your website tells your business’s story.

Must-Have Website Features
for Business Success

88%

  Source: Usability Geek

88% of consumers are less 
likely to return to a site 
after a bad experience

The purpose of your website  

Gone are the days of websites serving as digital brochures. Today, your 

website wears many hats:

•	 BE FOUND  – Your website must be optimized for search 

engines to ensure potential customers can find you.

•	 BUILD TRUST – Once visitors land on your site, it needs 

to immediately validate their needs and challenges while 

showcasing your reliability.

•	 EDUCATE – Help visitors understand their problems and how 

you can solve them.

•	 CAPTURE LEADS – Encourage visitors to share their email 

addresses so you can nurture them through valuable, relevant 

content.

•	 DRIVE CONVERSION – Guide visitors to take specific actions, 

such as signing up for a newsletter, calling your business, or 

making a purchase.

Your customer’s journey often starts with online research. By the time a 

prospect contacts you, they may have already formed an opinion about 

your brand. Your website must support this research phase by presenting 

content that answers their questions and positions your business as a 

trusted solution.
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Telling the right story  
The main job of your website is to tell a story — but not your story. 

Instead, it’s the story your customers are living. From the moment they 

land on your site, visitors should feel like you understand their challenges 

and have the expertise to address them.

Your website’s homepage should immediately communicate:

•	 EMPATHY FOR THEIR CHALLENGES.

•	 A CLEAR PATH TO SOLUTIONS.

•	 STEPS THEY SHOULD TAKE NEXT.

This doesn’t mean cramming everything on your homepage. Instead, 

guide visitors naturally to the information they need, whether it’s through 

navigation, content sections, or calls to action (CTAs). A balance of design, 

SEO, and strategy ensures your site is both engaging and effective.

1A COMPELLING VALUE PROPOSITION
Show visitors you understand their challenges and make a clear 

promise to solve their problems. This value proposition should be front 

and center.

Essential homepage elements
Your homepage often makes the first impression. To get the most out of 

every visit, include the following must-have elements:



2

4

TRUST BUILDERS
Incorporate elements that build credibility, such as customer logos, 

testimonials, reviews, and accolades. Make them prominent but not 

overwhelming.

3STRONG CALLS TO ACTION (CTAS)
CTAs are critical for guiding visitors through their journey. These prompts, 

such as “Schedule a Consultation” or “Download Our Guide,” should be 

strategically placed throughout the homepage.
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EASY CONTACT OPTIONS
Make it simple for visitors to reach you, and don’t be afraid to add a touch 

of personality — it can make your business more approachable.
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6VIDEO CONTENT
Video is an excellent way to engage visitors and give them a sense of who 

you are. Use it to tell your story and highlight your unique value.

7PROBLEM-SOLUTION CLARITY
Clearly outline the problems you solve and make it easy for visitors to 

identify whether your services meet their needs.

5VISUAL BRANDING
Your website’s design should reflect your brand’s personality. Slack is a 

great example of a brand that marries visual identity with functionality. 

Consistent branding builds trust and reinforces your message.
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8DYNAMIC CONTENT
Feature fresh, changing content, like blog posts or social feeds, on your 

homepage to show activity and keep the page dynamic.

9MOBILE OPTIMIZATION
With mobile usage growing year over year, it’s critical to ensure your 

website is fully optimized for mobile devices. Google penalizes sites that 

fail to provide a seamless mobile experience.
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10PERSONALITY
Don’t shy away from showing some personality. A fun, human touch 

can create emotional connections with visitors and make your business 

memorable.

11SOCIAL PROOF
Highlight that others trust and value your business. Use testimonials, case 

studies, or customer success stories to showcase your credibility.
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12AUDIENCE SEGMENTATION
If you serve different types of clients, make it easy for visitors to navigate 

to the content most relevant to them.

13LEAD MAGNETS
Offer premium content — like e-books or whitepapers — in exchange 

for email addresses. This is a key tactic for capturing leads and nurturing 

prospects.

14CORE SERVICES
Highlight your core offerings directly on the homepage. Many visitors 

prefer to see essential information upfront rather than clicking through 

multiple pages.
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15FOOTER NAVIGATION
The footer is prime real estate for including important links, resources, 

contact information, and social media channels. Visitors expect to find 

key details here, so don’t leave it blank.

STREAMLINING FOR SUCCESS

By balancing design, strategy, and content, your website can 

do more than look good — it can become your best salesperson. 

Incorporating these must-have elements will help ensure your 

website doesn’t just meet expectations but exceeds them.
CONTENT

STRATEGY

DESIGN

www.vantagep.com     |    Henry Pellerin    |    hpellerin@vantagep.com    |    864.331.1270

https://vantagep.com/services/fractional-cmo/

